2 penal) ol A1 g o325 (5 A (3 S i) )50

(*)Quzc dasa AL aa /2
s o 295 IS GrsudiS ) Y] o apail) ) Gl agy 1l padle
I oamnall Coglull) alasinly Liia gl mgiall Canld) aadin) a5 Ay puaall Lualyl) 4a)
513 Gulae eliacy by y (e Ausead) Al canil) e HLER) a5y ciad) dagalal aiadldl
(¥+) e LedUiuy) Luall iy edayd (V78) 2aad ciypadll dnalpll Bl (any o)
ns AV VA sile ) Y eyl 8 Gkl g AYYLFA Lajlade dsie Ay o)
labt o Aysie Ay uiyy 12y (V2 £) dre Lalo) Ll Coalys ca¥ VA sla VT LD
Joomgi 285 caY VA saln YY 0291 n ol YT el V) e byl 3 il i VYL
O (Sags Ay (Rigad sl (o udi® YV ()SI) GreatS A B o) A Gaalill
iy La 1) Braee A88 Absadt bl pasiily elimeY) G ST @il ) Jpaall 4BIs
(a3l 5510} Allgiase e Ll leja ey G cudlial) 4nly) b
i) Pla gl 35S Aial) ladlally cblasill adiun ¥ bl galal) o<y
Jasaill 33l (o3 (@USY) sl st lo O Sy Cumadaitil g il 8 o 3ilen dpndlicl)
3 Ayl Ada V) Calidd g yily adinal) & alyyl) galall A3lSa b s alyll galil
@l (A LI ool st (B pgm LS Gagal) 813 ool ol ¢yl (5alill
Jl )l o) A ALyl cddlial)l a1 (e aihadal 8 el saga (3ad 8 aguns ¢ oyl
byl ElandU e bl S Al Glagie 5al) A aeasd Ay SSY) sl DA e 4l
bl (sl Jysaill 525 8 mgasy 4K S35 Culpainall DA

gl ) Al Jasai — @S Gagadl) — A )y Aalidal) cilalgl)

gl Aol — Rpualyl) gl B, Tl ) iy epne O



Subliminal perception as an innovative marketing and
its role in financing the Egyptian sports clubs
®)Dr/ Ahmed Rashad Mohamed Othman

Abstract of Research

Abstract: the research aims to identify the subliminal perception as an
innovative marketing and its role in financing the Egyptian sports clubs. The
researcher used the descriptive method using the survey method because it is
suitable for the nature of the research. The sample of the research was
deliberately chosen from the heads and members of the board of directors of
some Egyptian sports clubs,). The survey sample reached (30) individuals,
with a percentage of 22.387. It was applied during the period from Monday
1 May 2018 to Tuesday 16 May 2018. The basic sample was 104 persons
and a percentage of 77.617 The period from Wednesday, May 23 to July 22,
2018, the researcher concluded: "The subliminal perception as an innovative
marketing is not limited to have a specific marketing approach and can reach
the larger segments of the members using subliminal marketing methods
distinct when compared to the methods of competing clubs, which is an
important part of the responsibilities of marketing management In the sports
club, but the sports club does not use slogans and subliminal signs as an
innovative marketing during competitive activities, which has much to
promote its activities. The innovative marketing can contribute to increase
financing for the sports club and raise the status of sports club in the
community and promote various activities And the performance of the
innovative marketing management contributes to the marketing of the
performance of the other departments of the sports club, contributes to the
achievement of higher quality in its activities from the competing clubs, and
the subliminal messages through the electronic boards contribute to increase
the sales of companies sponsoring sports events, All of this contributes to
increased financing for the Sports Club.
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